Journal of Asian Scientific Research, 2013, 3(8):862-875

journal homepage: http://aessweb.com/journal-detail.php?id=5003 A\

A
2 ;v,' v Journal of Asian Scientific Research ﬂ

AUDITORS’ PERSONAL VALUES AND ETHICAL JUDGEMENT AT
DIFFERENT LEVELS OF ETHICAL CLIMATE: A CONCEPTUAL LINK

Ahmed Mohamed Alteer
Faculty of Economics and Political Sciences, Misurata University, Libya

Sofri Bin Yahya
Graduate School of Business, Universiti Sains Malaysia

Md Harashid Haron
School of Management, Universiti Sains Malaysia

ABSTRACT

The purpose of this paper is come up with theoretical model through understanding the causes and
motives behind the auditor judgements. The finding of this study that there are several ethical
theories a models provide a significant understanding of ethical issues and suggested factors that
may affect ethical judgement decision. The suggestion model proposes that ethical judgements are
influenced by personal values via ethical sensitivity. Nonetheless, the influence of personal values

on ethical sensitivity is expected to be stronger at higher level of ethical climate.
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1. INTRODUCTION

Ethics in accounting and auditing area are specifically related to accountants and auditors
themselves. Usually accountants may work in public or private practice, and are expected to adhere
to ethical standards that are designed to ensure that they act in a consistent and moral manner. In
some areas, in order to be a certified accountant, the candidate concerned must take note of a code
of ethics. The candidate must show compliance or be stripe of ratification by the people, if he/she
fails to adhere to the code of ethics. Most accountants are professionals who in order to remain as
members, must agree to uphold the ethical standards, and will be removed from the organization if
they fail to do so. This is because moral principles and standards of conduct are a traditional social
measurement of bad or good behaviour. In addition, there is a strong relationship between
individual ethics and social environment (Nur, 1980).

In 2001, the largest corporate bankruptcy of Enron was revealed when it was discovered that
the crimes occurred against some well-planned regulatory activities, such as accounting fraud and
corruption. In addition, today, Enron is often seen as a good example of companies that are bad
(Kennedy, 2004). Therefore, the auditing profession has started to focus more on ethics due to
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corporate scandals, both locally in any country as well as internationally in bodies of international
accounting. Such scandals have resulted in the auditors’ trustworthiness and objectiveness being
questioned by many financial statement users (Flint, 2005).

In addition, the auditors’ professional conduct has played a fundamental role in increasing the
confidence of financial statement users, to confirm the integrity of the financial statements
(Karajeh, 2004). However, in the face of an increasing number of legal issues among international
auditing companies as a consequence of their involvement in the moral and professional issues for
several consecutive years leading to the failure some of the international companies such as Enron
Energy and World Com, the reliability of auditors has taken a strong beating. This is followed by
the failure of the greatest auditing company under scrutiny in the world, "Arthur Anderson”
because of its contribution in those international companies.

As well as Auditors are frequently faced with moral dilemmas in their exercise of professional
judgment, these moral dilemmas are complex, unpredictable and not amenable to resolution
through the application code of conduct (Gaa, 1992). Moreover, auditor independence (the most
powerful thing to engage auditors' ethical judgement) will be lost if the auditors have a personal
relationship with their clients, as this may influence their mental attitude and opinion (Nasser et al.,
2006).

Furthermore, the potential influence of internal and external factors on ethical judgement
decision has been recognized in both the psychology and organizational behavior literature (Hunt
and Vitell, 1986; Street et al., 2001; Roy, 2009). Individual characteristics and situational
characteristics play a central role in ethical decision-making. Also the evidences show that auditors
have faced many different social pressures (from superiors and peers) that probably affect their
ability to judge in conflict situations (Wennerholm, 2006). Therefore, the ethical judgement
decision is influenced by many factors including personal values and ethical climate

Additionally, many studies that examine ethical decision-making processes have investigated
the personal values and environmental factors (e.g., (Shafer et al., 2001; Abdolmohammadi and
Baker, 2005; Steenhaut and Kenhove, 2006; Fritzsche and Oz, 2007; Ho and Lin, 2008; Karacaer et
al.,, 2009) (Fan, 2009). Yet, few studies have examined personal values, and ethical climate
together that are associated with auditors' ethical judgement decision-making. Therefore, this study
is going to contribute and fill up the gap in the ethical judgement literature by introducing the
linking between personal values and ethical judgement through ethical sensitivity with ethical
climate as moderator conceptually in an audit context.

2. LITERATURE REVIEW

Ethical judgment research in auditing is part of a larger area of psychological research called
behaviour decision section which is concerned about individuals and small group judgments and
decision making to understand how judgments are made, how they can be improved and what are
the reasons behind those judgements (Trotman, 1998). Several researchers have examined
frameworks to understand the determinants of ethical decision making using psychology theory or
models such Ferrell et al. (1989), Hunt and Vitell (1986) and Rest (1986).
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2.1 Ethical Judgement Decision

This study tended to lean towards psychological construction of ethical decision definition
through ethical theories, and it considers the definitions from two of the most usable models of
ethical decision-making literature Hunt—Vitell’s model and Rest’s four-component model. Hunt
and Vitell (1986) has defined ethical judgments as ‘‘the belief that a particular alternative is the
most ethical alternative.”” Based on this definition, ethical judgments require identifying the most
ethical choice of alternative options. Furthermore, they suggested that options must be compared in
any way with one another. In contrast, it has been suggested by Rest (1986) that ethical judgments
may be singular. His definition of ethical judgment as psychological construct that characterises a
process by which an individual determines action in a particular situation is right and another
action is wrong. Similar to Hunt and Vitell, Rest refute the ethical judgment making process as one
choice among options in any situation.

The preceding definitions of ethical judgments differ from that of Hunt and Vitell (1986) in the
form another important characteristic. When strictly read, they suggest a sort of binary nature to
ethical judgments. That is people judge ethicality as either “‘right or wrong’’ (Rest, 1986), ‘‘ethical
or unethical’” (Schwepker, 1999), or ““good or bad’’ (Valentine and Rittenburg, 2004). Based on
the Hunt-Vitell model and Sparks and Pan (2010) defined ethical judgment as an individual’s
personal evaluation of the degree to which some behaviour or course of action is ethical or
unethical.

Based on these models, it is argued that differences in ethical judgments are affected by many
kinds of individual factors and issue related factors through the first stage of the ethical decision
making process. In addition, a numbers of prior researches have covered the underlying ethical
decision processes of professional auditors in practice. In general, findings of these studies
confirmed that a lot of demographic and personal variable effected auditor ethical judgment.

2.2 Personal Value

Value as “an enduring belief that a specific mode of conduct or end state of existence is
personally preferable to an opposite mode of conduct or end-state of existence” (Rokeach, 1973).
The definition highlighted values as beliefs about desirable goals and styles of conduct. Rokeach
(1973) also affirms that these desirable modes of conduct are abstract ideals, which represent ideal
existence such as security, happiness, freedom, equality, state of grace, and salvation. According
values are criteria that we learn to employ to guide action or to evaluate and judge ourselves and
others by comparing ourselves to others.

The concept of personal values is viewed as a relatively permanent construct that shapes the
general personality of an individual. Values are believed to be fundamental components ingrained
in a person’s make up and are determinants of attitudes and behaviour. Rokeach’s perspective of a
value system remains influential (Easterbrooks and Scheetz, 2004). Rokeach (1973) stated his own
definition and instrumentation of the human value construct more rationally and psychometrically
sound than other instruments currently available (Kelly, 1990).

In addition, Rokeach (1973) did not provide empirical evidence for his classifications of
values, but later studies have used factor analysis to present evidence in support of this and other
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classifications. However, prior studies using factor analysis technical provided empirical support
for Rokeach’s that it has four dimensions classification namely social, personal, competence and
moral values. Generally, values may be enduring, but they are not completely stable and may
change to fit the changes of an evolving society (Cileli, 2000).

Theoretical models of ethical decision-making (e.g., (Ferrell and Gresham, 1985; Hunt and
Vitell, 1986) suggest and demonstrate that personal values provide the bases for ethical judgments.
Hunt and Vitell (1993) included the personal values in their theory as one of several personal
characteristics that potentially influence all ethical decision process. Also the role of personal
values in ethical decision making was also explicitly recognized in Ferrell and Gresham (1985)
theoretical model.

2.3 Ethical Sensitivity

Ethical sensitivity is “the empathic interpretation of a situation in determining who is involved,
what actions to take, and what possible reactions and outcomes might ensue” (Endicott, 2001). The
Ethics Education Framework (EEF) presented by International Accounting Education Standards
Board (Leung et al., 2006) describe individual ethical sensitivity as the ability to recognize an
ethical threat or issue when it occurs and being aware of alternative courses of action which can
lead to an ethical solution. It also includes an understanding of how each alternative course of
action affects the parties concerned. Enhancing ethical sensitivity through ethics education will
enable accountants to more readily identify any threat.

Perceptions are evaluated in terms of ethical norms or moral judgments to make a decision
about the ethical dilemma. However, the individual must first perceive an ethical problem to
evaluate the situation (Roxas and Stoneback, 1997). Practically, the individual must perceive
alternative courses of action and consequences to these actions. The ethical judgments are derived
from considerations of the “moral values” that guide action and from consideration of the

consequences of the action (Roxas and Stoneback, 1997).

2.4 Ethical Climate

Ethical climate as defined by Victor and Cullen (1988) is “the shared perception of what is correct
behaviour and how ethical issues should be handled”. This definition has used sociological
perspectives for developed a theoretical concept bases of ethical climate in organization. More
specific, they used two theoretical perspectives to describe the different types of ethical climates
that really exist in organizations, firstly, ethical criterion, it has adopted from three major of ethical
theory egoism, benevolence and deontology or principle. Secondly, clad locus of analysis, it relates
to who the referent is for one’s actions. The three locus of analysis include oneself, one’s
organization, and cosmopolitan (the environment external to the organization).

2.5 Personal Values, Ethical Climate, Ethical Sensitivity And Ethical Judgement
Link

Theoretical models and theory of ethical decision-making suggest and demonstrate that
personal values provide the bases of ethical judgments (Forsyth, 1980; Ferrell and Gresham, 1985;
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Hunt and Vitell, 1986; Rest, 1986). (Hunt and Vitell, 1993) included the personal values in their
theory as one of several personal characteristics that potentially influence all ethical decision
process. The role of personal values as predictor variable of ethical judgement decision was also
explicitly recognized in contingency model of ethical decision making in a marketing (Ferrell and
Gresham, 1985). The ethical decision making and behaviour are potentially influenced by personal
values in both the social psychology and organizational behaviour literature (Rokeach, 1973; Hunt
and Vitell, 1986). Moreover, several Empirical studies have shown a positive link between personal
values and ethical sensitivity and judgement decision (Steenhaut and Kenhove, 2006; Fritzsche and
Oz, 2007; Mingzhi, 2008). However, several studies have failed to provide real support for the
effect of personal values on ethical judgment in organizational contexts (e.g., (Akaah and Lund,
1994; Finegan, 1994).

The important of personal values on ethical decision making have been studied in the
accounting and business literature for a number of years (e.g., (Laroche et al., 2001; Ho and Lin,
2008; Mingzhi, 2008). Few previous studies have investigated the influence of auditors’ values on
professional auditors' ethical decision making (Shafer et al., 2001; Mingzhi, 2008; Fan, 2009). In
one of the earliest studies of values in accounting, Baker (1976) refutes the value systems of
accounting and non-accounting majors using the Rokeach Value Survey. Baker found that his study
results were inconclusive as to whether accounting and non-accounting majors possessed different
value systems (Shafer et al., 2001).

Different from previous accounting studies, the study by Wright et al. (1997) was the first one
that investigates the relationship between ethical values and decisions in the accounting section
(Shafer et al., 2001). Wright et al. (1997) checked the individual value systems of ethical influence
perceptions using a sample of senior accounting students, they found that value systems did not
appear to influence the ethical perceptions of cases. Issues seen as less moral imperative, value
systems influenced their perceptions of ethical issues. Moreover, Shafer et al. (2001) investigation
into the relationship between the value of personal preferences and auditors’ ethical decisions
engaged. This study is the first empirical study of accounting to address the role of ethics in
decision-making processes of professional auditors.Shafer et al. (2001) used Jones’ ethical
decision-making model (1991) that supposes values influence the decision-making process. Using
323 AICPA members sample, they found very little support for the effects of personal values on
ethical decision-making. However, the results of the study showed that perceptions of ethical
provisions affect moral behavioural intentions.

In addition, the social learning model (Bandura, 1978) claimed that behaviour is the response
to the interaction effect of individual internal processes and external environment (Chan, 2007).
Researchers raised the issue that the impact of a moderator on the personal factors-behaviour
relation (Chan, 2007). This moderator may be the situation (environment), such as the organization
culture such that ethical climate in which behaviour outcome takes place (Barrick and Mount,
1993). The environment provides a strong indication on some desirable behaviours, the personality
factor may play a lesser role in explaining behaviour in organizations (Beaty et al., 2001).
Therefore, it is essential to identify and compare the impact of both individual and environmental

factors on the auditors’ outcomes.
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3. THE PROPOSED OF THEORETICAL FRAMEWORK

In the psychological literature, Jean Piaget (1965) theory of developmental theory has shown
that, ethical reasoning is growth in different stages through human interaction with the social
environment. In this theory, Piaget confirmed that the ethical sense could upgrade and move up
from an external ethical source to an internal ethical source. On the other hand, ethical sense moves
from obey the outside rules to abide these rules based on the conviction.

In this vein, Piaget confirmed that, ethics is established internally in the adult stage. However,
ethical developmental evolved internally in order to be an ethical judgement autopilot. This
perspective does not ignore the fact that the individuals behave with regard to internal morals that
could interact with the external environment. In addition, ethical judgement might depend also on
the social conditions that comprise some factors such as logical relationship, agreement, and
mutual respect among individuals. Based on the above, there is a multiple consideration among
individuals in order to make ethical judgements (Piaget, 1965).

Piaget (1965) considered ethical judgement as thinking of the moral evaluation of some events,
which preceded by any congenital conduct. Ethical reasoning is not just the application and
implementation of a system or prevailing law, but underlying a logical choice between the right or
wrong decision with ethical judgement, and finally justifying this choice. Ethical behaviour is
unclear due to many contributory factors that contain several items, and ethical judgement is one of
these items (Piaget, 1965).

Moreover, Rest (1986) developed a model of Cognitive Moral Behaviour. His model has
accepted as a wide perception, and several studies have investigated by using the theoretical
concepts of this model. However, the main approach in this model is ethical judgement is guided
by moral awareness. Meanwhile, being aware of a moral dilemma involves recognising an ethical
issue is at stake in a given situation. Awareness precedes judgment, which is a process of seeking
the most morally justifiable course of action from the alternatives (Blum, 1991; Rest, 1994). Rest
(1994) also affirmed that moral judgement is only part of the psychology of morality. He
explicitly includes moral awareness in his Four Component Model of moral behaviour,
calling it “moral sensitivity” (Rest, 1994).

Likewise, Hunt and Vitell (1986) developed a general ethical theory that provides a formal
model in order to give more clarification of ethical decisions. In addition, this model enables the
decision-maker to identify sources of the conflict and to find out more proper alternatives in a
logical manner. Individuals can be effective decision-makers by understanding how to apply the
underlying theories. The authors presented their ethical decision-making model in six stages
involved background, perception, analysis, judgment, intention, and behaviour. In the first stage
(background), decision-makers take into consideration both their own personal characteristics the
environmental as factors that are relevant to the decision. The second stage (perception) depends on
utilising ethical sensitivity, imagination, feeling and foresight. The third stage (analysis) is the
consequences of each decision by the decision-maker taking into account the background of the
personal characteristics and the environmental factors. In stage four (judgment), the decision-maker
makes two evaluations: (i) evaluate the problem and possible alternative actions, and (ii) Evaluate
the probability of the consequences. The fifth stage is intention which the decision maker plans to
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act upon using his or her judgment. The final stage is the ethical decision behaviour (Hunt and
Vitell, 1986); (Hunt and Vitell, 1993).

Furthermore, Hunt and Vitell (1986) included values in their model as one of the several
personal characteristics that potentially influence all phases of the ethical decision-making process.
Personal values may influence decision making judgement in business and organizational contexts.
The potential link between personal values and auditor ethical judgement decision has been
confirmed in many studies (e.g. (Au and Wong, 2000; Jadallah and Dehni, 2008; Fan, 2009;
Karacaer et al., 2009). According to Hunt and Vitell (1986) theory and Rest (1986) model,
individuals cannot judgment ethically unless they could perceive an ethical dilemma and evaluate
it. Thus, this present study; assume the ethical awareness of ethical dilemma as a mediator on the
personal factors and ethical judgementrelationship.

Additionally, moderator variables are typically introduced when there is an unexpectedly weak
or inconsistent relation between a predictor and a criterion variable (Baron and Kenny, 1986).
Because of the relationships between personal values and ethical awareness (ethical sensitivity)
were inconclusive in previous studies for example Abdolmohammadi and Baker (2005), and Au
and Wong (2000) have shown significant effects on Personal value on ethical awareness of ethical
dilemma. Meanwhile, Akaah and Lund (1994) and Finegan (1994) have failed to provide real
support for the effect of personal values on ethical judgment in organizational contexts as this study
will introduce moderator variable on this relationship.

Furthermore, Trevino (1986) identifies "organizational culture” as a situational moderator
influencing different aspects of the ethical decision processes of employees. Also, MARS model
which presented by Mcshane and Glinow (2007) indicated the interaction between environmental
and individual factors influence individual behavior. According to these models and to suit the
local context and contribute to auditing literature. This study will extend general ethical decision
making model that suggested by Hunt and Vitell (1986) which will investigate the role ethical
climate as moderator the relationship personal variables and ethical sensitivity before the formation
of ethical judgement among auditor practitioners. Thus, the relationship between auditors’ personal
values and ethical sensitivity will be considered as a moderator by ethical climate.

Furthermore, previous research has not investigated the moderated-mediation role of ethical
sensitivity on the relationship between personal values and auditor ethical judgement. Therefore,
the conceptual framework proposed in this paper aims at filling this gap, by personal values as
predictor variables to auditor ethical judgment as the dependent variable, via ethical sensitivity as
the mediating variable in this relationship. Additionally, the present study seeks to evaluate the
moderating role of ethical climate on the relationship between personal values and ethical
sensitivity. This leads to a new relationship called moderated-mediation between the auditors’
values and their ethical judgement relationship, mediated by moderated ethical sensitivity of ethical
climate.
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Figure-1. Proposal theoretical framework
4. PROPOSITIONS
The research model incorporates several relations, which have not been included in prior
studies. These propositions are based upon prior research results, and the explanatory variables will
be used. Each of the propositions is stated in the alternative hypothesis form. The proposition states
the nature of the effect of one variable on another variable. The hypothesized of the relation,
positive or negative given the measurement of the variables is also stated.

4.1 The Relationship between Personal Values and Ethical Judgement

Several decision making models incorporate values as an influence on the ethical dimension of
decision making, for example, Ferrell and Gresham (1985) cited values and attitudes as individual
factors influence individual decision-making in their Contingency Model of Ethical Decision
Making. Furthermore, the influence of personal values on ethical decision-making has been
formally recognized in some models. For example, Hunt and Vitell (1993) included values in their
model as one of the several personal characteristics that potentially influence all phases of the
ethical decision-making process. Personal values may influence decision making judgement in
business and organizational contexts. The potential link between personal values and auditor ethical
judgement decision has been confirmed in many studies (e.g. (Au and Wong, 2000; Jadallah and
Dehni, 2008; Fan, 2009; Karacaer et al., 2009). Thus, It is proposed that the greater the auditors
personal values the more likely they will form ethical judgments. Therefore, the following
proposition is formulated.

There is a positive relationship between auditors’ personal values and their ethical judgement.

4.2 The Relationship between Personal Values and Ethical sensitivity

Personal values play a significant relationship with ethical sensitivity in a few significant
ethical judgement models (e.g., theory of general ethics, Hunt and Vitell (1986); contingent and
synthesis model (Ferrell and Gresham, 1985); synthesis integrated model (Ferrell et al., 1989). In
addition, many empirical studies have indicated that there were significant relationships between
ethical awareness or ethical sensitivity with personal values (Au and Wong, 2000;
Abdolmohammadi and Baker, 2005; Steenhaut and Kenhove, 2006; Fan, 2009). As well other
studies have shown that no significant relationships between ethical awareness or ethical sensitivity
with personal values (Shafer et al., 2001; Ho and Lin, 2008; Karacaer et al., 2009). According to
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the general ethical theory (Hunt and Vitell, 1986) and contingent and synthesis model (Ferrell and
Gresham, 1985)); synthesis integrated model (Ferrell et al., 1989) this study will examine the
association between auditors’ personal values with the first step of ethical decision making, which
namely organise ethical issues or ethical sensitivity. As such, the following proposition is
proposed.

There is a positive relationship between auditors’ personal values and ethical sensitivity.

4.3 The Relationship between Ethical Sensitivity and Ethical judgement

Ethical sensitivity is the beginning stage that triggers ethical judgement as one can make
ethical judgment only after recognizing the existence of the ethical problem [Ethics Education
Framework, Leung et al. (2006); Hunt and Vitell (1986) theory of general ethics; four component
model Rest (1986)]. Additionally, the models indicate that if one does not recognise the existence
of ethical issues, then ethical judgement could not exist. Many studies have been conducted to
examine the influence of the perceived ethical problem or ethical sensitivity on ethical judgement
and indicated a positive relationship (Shaub, 1989; Shafer et al., 2001; Malone, 2006; Zakaria et
al., 2010). Hence, it appears that ethical awareness is an important factor that will lead to ethical
Judgement. As such, based on the (Hunt and Vitell, 1986) theory of general ethics (Hunt and Vitell,
1993), ethical judgement models [issue contingent model (Jones. 1991); Four component model
(Rest, 1986)], and Ethics Education Framework (Leung et al., 2006) issued by IFAC, it is proposed
that the greater the auditors perceive ethical problems the more likely they will form ethical
judgments. Therefore, the following proposition is formulated.
There is positive relationship between auditors' ethical sensitivity and their ethical judgments.

4.4 The Moderating effects of Ethical Climate

The role of personal factors in ethical behaviour might be a moderator by environmental
factors, as explicitly recognized in the MARS model(Steven McShane, 2007). In In addition,
addition, a contingency approach of individual decision making, suggests that individuals can
observe wide variations in ethical decision making, but this variation is not random (Ferrell and
Gresham, 1985), Theoretical and practical are achieved through identifying important contingency
variables that distinguish between contexts in which decisions are made. This simply means that
the decision-making of marketers is dependent on contingencies external to the decision-making
process. According to Ferrell and Gresham (1985) in their cotangent model of decision making,
these contingency factors may be found within the individual, in the organizational context (e.g.,
peers and supervisors), or external factors (i.e., in the interorganizational environment).

Moreover, personal values may influence decision-making in business and organizational
contexts. The potential link between personal values and auditor ethical sensitivity has been
examined in many studies (e.g., (Shafer et al., 2001; Karacaer et al., 2009). Moreover, as discussed
above models suggested that, the influence of personal factors on ethical decision making could be
moderated by environment and context variables (Steven McShane, 2007). In addition, a
contingency approach of individual decision making, suggests that, individuals can observe wide
variations in ethical decision making, but this variation is not random (Ferrell and Gresham, 1985),
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thus the ethical climate is expected to impact the association between personal values and the first
step of ethical decision making ‘“ethical sensitivity." As well, the appropriate match between
personal values and ethical climate is expected to give greater effect on the auditor ethical
sensitivity. More specific, the higher of personal values the higher ethical sensitivity if ethical
climate is higher. Otherwise, the misfit between the levels of ethical climate and the personal
values degree is expected to give the opposite way. This study proposition that

Ethical climate will moderate the relationship between auditors’ personal values and their ethical

sensitivity.

4.5 Ethical sensitivity mediator auditor values and ethical judgement decision
Research suggests that individuals who perceive a situation as an ethically relevant form a
more ethical judgment (Singhapakdi et al., 1996). Higher moral sensitivity increases the likelihood
that an individual evaluates a situation from an ethical perspective, rendering a moral judgment if
the action is ethical or unethical (Rottig et al., 2011). The link between ethical sensitivity and
ethical judgement has rarely been investigated in previous studies (Shaub, 1989; Au and Wong,
2000; Chan and Leung, 2006). Furthermore, the individual must first perceive an ethical problem to
evaluate the situation and judgment ethical decision (Roxas and Stoneback, 1997). In addition if the
individual does not perceive an ethical problem, the remainder of the four ethical decision making
model does nothing to explain ethical judgement (Rest, 1986). However, according to Baron and
Kenny (1986), a mediating effect exists when a previously significant relation between two
variables is no longer significant when all other paths are controlled for. For this an according to
Hunt and Vitell (1986) theory and Rest (1986) model this study expected ethical sensitivity will be
moderate the relationship between Personal values and ethical judgement. Consequently, this study
posited that
ethical sensitivity mediates the relationship between personal values and auditors’ ethical

judgement.

5. CONCLUSION

Fortunate enough, there are several ethical theories that provide a significant understanding of
ethical issues. The theories are underpinned by ethical principles that lead to the successful
decisions and good decision. Actually, during the 1980s, researchers began to develop several
ethical decision making models. In general thesis models were developed by experts in psychology
based on disciplines such as organizational behaviour and marketing.

Those studies had proposed the general ethical decision-making models (Rest, 1986; Trevino,
1986). Others, such as Ferrell and Gresham (1985); Hunt and Vitell (1986); Ferrell et al. (1989);
Dubinsky and Loken (1989) focused their target on ethics of marketing areas. Jones (1991) added a
new concept called moral intensity to supplementation models in accounting area researchers
endeavoured to develop a model of ethical /unethical decision-making. However, no empirical
research to date supports the superiority of one model over the others. For this reason, it is a better
approach to identify the aggregate knowledge these models provide.
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However, prior studies indicate that the two approaches of ethics can be combined to
understand an ethical dilemma. For example, Hunt and Vitell (1986) Hunt and Vitell (1993)
general ethics theory suggested the application of deontological and teleological theories in their
decision-making model as concepts of ethical philosophy for making ethical judgments in
marketing. Likewise, Forsyth (1980); Forsyth (1992) ethical ideology theory claims that two ethical
concepts explain moral philosophies those are idealism and relativism. Moreover, Barnett, Bass
and Brown (1994) claim that deontology is generally an idealism philosophy and that teleology is a
pragmatic one.
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