
 

 

 
691 

© 2025 AESS Publications. All Rights Reserved. 

 

 

The effect of social capital and government support on women's 
entrepreneurship in Bangladesh: Mediation and multigroup analysis  

 

 

 Mohammed 
Aminur Rahaman1,2 

 Hilal Ahmad Dar3+ 

 

1Department of Sociology, Lovely Professional University, Punjab, India. 
2Department of Sociology, University of Chittagong, Chattogram, Bangladesh. 
1,2Email: arahaman@cu.ac.bd  
3 Department of Sociology, School of Liberal and Creative Arts (Social Sciences 
and Languages), Lovely Professional University, Punjab, India. 
3Email: hilalsocio@gmail.com  

 

 
(+ Corresponding author) 

 ABSTRACT 
 
Article History 
Received: 23 June 2025 
Revised: 1 September 2025 
Accepted: 6 October 2025 
Published: 21 November 2025  
 

Keywords 
Developing country 
Government support 
Married women entrepreneurs 
Self-efficacy 
Social capital 
Sociocultural support 
Women entrepreneurship. 

 

 
Women's entrepreneurship has emerged as a pivotal and innovative pathway for 
addressing socioeconomic challenges, particularly in developing economies. While much 
of the existing literature on entrepreneurship highlights the role of formal institutions 
within entrepreneurial ecosystems, sociocultural dimensions have received 
comparatively limited attention. This study examines the influence of family support, 
social capital, and government support on women's entrepreneurial activities in 
Bangladesh, with self-efficacy serving as a mediating variable. Employing a quantitative 
design, survey data were collected from 297 Bangladeshi women entrepreneurs and 
analyzed using the PLS-SEM approach. The findings demonstrate that social capital 
plays a critical role as both a direct and indirect driver of women's entrepreneurship. 
Conversely, family support and government support reveal significant indirect effects, 
with variations observed across marital status groups. Multigroup analysis indicates that 
unmarried women entrepreneurs experience a stronger influence of social capital 
compared to their married counterparts. Grounded in the resource-based view (RBV) 
theory, the findings underscore that social resources, particularly social capital, serve as 
key enablers of entrepreneurial engagement, while family and government support 
contribute indirectly. These insights highlight the need for policymakers to develop 
targeted initiatives such as awareness programs, capacity-building workshops, and 
women-focused entrepreneurial institutions that can foster confidence and strengthen 
the participation of women in entrepreneurial ventures. 
 

Contribution/ Originality: This study contributes to the existing literature by applying the resource-based view 

to examine how social capital influences women’s entrepreneurship. It uses PLS-SEM with multi-group analysis to 

reveal the role of marital status. The primary contribution of the paper is providing policy insights to enhance women-

centric entrepreneurial support systems. 

 

1. INTRODUCTION 

Women’s entrepreneurship has increasingly emerged as a critical and innovative mechanism for addressing 

socioeconomic challenges, particularly within developing economies [1]. It is a key driver of economic growth and 

development [2] that creates employment opportunities [3], alleviates poverty, and improves living standards [4]. 

Beyond its economic contribution, women's entrepreneurship fosters independence, enhances household well-being, 

and strengthens community resilience [5-7]. These dimensions are closely aligned with the United Nations' 

Sustainable Development Goal 1, emphasizing poverty reduction, social protection, access to economic resources, and 

long-term resilience [8]. Promoting women's economic independence is therefore fundamental to achieving 
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sustainable development, as their active participation in mainstream economic initiatives is indispensable for 

institutionalizing inclusive growth [9]. Accordingly, strengthening women's entrepreneurial capacity is a pathway 

to women's empowerment and a means of advancing broader socioeconomic transformation [10]. 

Bangladesh is an economically developing country in which about half of the population comprises women 

actively engaged as entrepreneurs in several businesses [11, 12]. Bangladesh has experienced a surge in the number 

of women entrepreneurs and their economic impact since the 1990s [10]. From 2008 to 2018, Bangladesh 

accomplished significant progress in child and women development, especially concerning women's empowerment, 

decision-making, health and nutrition, and the expansion of small businesses, including job creation [9, 10, 13]. These 

accomplishments in socioeconomic areas broadened the prospects for achieving gender equality [10]. In recent years, 

the government has established national programs to promote women's advancement across all economic activity 

sectors, specifically focusing on their entrepreneurial growth [10, 11]. 

In recent scholarly interest, the majority of investigations into women's entrepreneurship have predominantly 

focused on developed nations [14], while studies pertaining to developing countries are scarce [14-16]. 

Notwithstanding, studies on women entrepreneurship in the developing world are based on theoretical frameworks 

established in other contexts [15]. Therefore, comprehending the initial business-development strategies employed 

by women entrepreneurs from developing countries is still complex [15]. In addition, studies on entrepreneurship 

predominantly emphasize formal institutions (such as government, financial institutions, and incubators) that 

constitute entrepreneurial ecosystems, while sociocultural factors have received limited focus [17]. Research reveals 

significant disparities in the distinct problems faced by women entrepreneurs, particularly concerning sociocultural 

constraints that their male counterparts stereotypically do not experience [16, 18]. Considering these gaps, this study 

aims to identify significant sociocultural factors and government support in shaping women's self-efficacy toward 

entrepreneurship. In a patriarchal society, marital status is one of the crucial factors for women when making any 

entrepreneurial decisions [19]. The paucity of studies related to marital status in Bangladesh further motivates 

investigating the relationship between sociocultural factors and women's entrepreneurship for married and unmarried 

women. The following research questions are addressed to be answered through the investigation; 

• Are there any associations between sociocultural factors, government support, and women's entrepreneurship? 

• Does self-efficacy matter in the relationship between socio-cultural factors and women's entrepreneurship? 

• Does the relationship between socio-cultural factors and women’s entrepreneurship differ by the marital status 

of women entrepreneurs? 

 

2. LITERATURE REVIEW 

2.1. Theoretical Background 

Women entrepreneurship refers to the engagement of women in establishing and growing their enterprises 

through innovative concepts and initiatives [20]. The Resource-Based View (RBV) [21] developed an approach for 

understanding how organizations might attain pervasive competitive advantage by leveraging valuable, scarce, 

distinctive, and non-replaceable resources. In entrepreneurship, the RBV posits that the resources accessible to an 

entrepreneur, both tangible (physical and financial assets) and intangible (social capital and networks), are essential 

for the establishment and success of a new business [22]. The notion of resource-based entrepreneurship posits that 

women's potential for entrepreneurship is significantly influenced by their access to valuable and exclusive resources 

[23-25].  

Establishing a new business differs from managing an established one, as the entrepreneur has yet to receive the 

explicit and tacit information critical for its establishment and management [26]. The new business requires a 

comprehensive set of operational and particular plans to utilize various resources [27]. As a result, entrepreneurs 

consider readily available resources during the decision-making process. In this context, a supportive environment is 

crucial for enabling entrepreneurs to obtain sufficient knowledge and appropriate assistance to successfully initiate 
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and manage their businesses [27]. Nevertheless, women entrepreneurs recurrently encounter gender-based 

discrepancies in resource availability (e.g., access to finance, social capital, government support, and family support), 

which can hinder their abilities (self-efficacy) to utilize the Resource-Based View (RBV) for entrepreneurial success 

[28]. Women often face diverse obstacles in obtaining financial resources, support from family and society, and 

government, resulting in an inequitable landscape for women entrepreneurs relative to their male counterparts. 

 

2.2. Hypothesis Development 

Given that resources are pivotal in entrepreneurial endeavors [23], the comprehension of resources has garnered 

significant attention from the academic community [29]. Family support is deemed essential for entrepreneurial 

success [30]. It encompasses real and intangible aid entrepreneurs obtain from family members, significantly 

influencing their entrepreneurial cognition, behavior, and performance [31]. According to the family embeddedness 

hypothesis, the roles and interactions of family members in entrepreneurship can impact the entire entrepreneurial 

process, from organizational emergence to entrepreneurial success [32, 33]. A notable feature of this relational 

embeddedness is that entrepreneurs can fully leverage the resources offered by family members to undertake 

entrepreneurial activities [33]. Studies have categorized family support into financial and emotional support [34]. 

Financial support denotes the monetary sponsorship provided to entrepreneurs by family members, which is essential 

for the survival and growth of firms [33]. Emotional support denotes the psychological encouragement and 

understanding provided by family members, which can inspire entrepreneurs to persevere in their objectives and 

sustain a positive outlook during challenging phases of entrepreneurship [35]. The family system significantly 

influences entrepreneurial processes, such as startup decisions, and outcomes, including firm performance and 

wellbeing, yielding both positive and negative effects [30, 33]. Therefore, this study suggests that family social 

capital, defined as family support, facilitates entrepreneurs in initiating or preparing for a new enterprise [29, 33].  

H1: Family support significantly affects women's entrepreneurship. 

Social capital denotes the interpersonal relationships within a certain social group that enable its members to 

collaborate in attaining their objectives [36]. It provides a real-time scope for social engagement that expands 

women's communal networks [37]. Thus, it facilitates women entrepreneurs in accessing innovative ideas, 

procedures, practices, strategies, commercial prospects, and market entry, which are crucial for the growth and 

progress of enterprises [38, 39]. It facilitates information exchange, fosters trust and commitment, addresses issues, 

and proves supportive of women entrepreneurs [24, 40, 41]. Therefore, social capital is crucial for enhancing the 

growth and development of women entrepreneurs [16, 40]. 

H2: Social capital has a significant effect on women's entrepreneurship. 

Previous scholars have recognized that government policies and initiatives strongly influence the settings of 

women entrepreneurs and the development of the necessary skills and competencies for entrepreneurs [5, 19, 42] 

however, its effectiveness in this domain is notably inadequate [27, 43, 44]. The Government of Bangladesh launched 

various programs to empower women to commence entrepreneurial activities [10, 11]. In addition, some NGOs have 

endorsed initiatives for women's entrepreneurship [45]. Therefore, this study suggests that government support 

significantly affects women's entrepreneurship. 

H3: Government support significantly influences women's entrepreneurship. 

In entrepreneurial activity, self-efficacy is crucial as it affects an individual's drive to initiate and maintain a business 

[46], serving as an indicator of entrepreneurial intentions [16] and entrepreneurial outcomes [47]. It is believed to 

significantly impact the business objectives, learning behaviors, perseverance, and growth ambitions of persons who 

initiate or manage enterprises [48]. This study suggests that entrepreneurs with high self-efficacy regarding their 

capabilities promote entrepreneurial behavior. 

H4: Self-efficacy has a significant influence on women's entrepreneurship. 
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2.3. Self-Efficacy as Mediator 

Social-supported environments (e.g., access to finance, family support, and social capital) facilitate the 

enhancement of entrepreneurial confidence and aspirations among women entrepreneurs by providing access to new 

business concepts and entrepreneurial cognition [49]. The success of entrepreneurial endeavors may be influenced 

by the degree to which a socially supported environment either incentivizes or deters entrepreneurial thoughts and 

innovative actions [50]. A socially supported environment encourages nascent entrepreneurs to engage in developing 

new businesses, facilitated by the presence of both tangible and intangible resources [51]. Therefore, women 

entrepreneurs must obtain societal support for their entrepreneurial activities within a local community, as social 

legitimacy enhances resource allocation and alleviates the disadvantages of inexperience, improving the business's 

success [52]. The lack of social support for women's entrepreneurship could discourage aspiring women 

entrepreneurs from continuing their endeavors to achieve social acceptance [53]. 

Previous studies on women's entrepreneurship have offered theoretical and empirical insights into the 

relationship between socially supported environments and women's entrepreneurial endeavors [54-56] limited 

studies examined the significance of pinpointing the specific cognitive mechanisms by which socially supported 

environment facilitate successful startups for women [25, 56]. This study argues that women who realize socially 

supported settings, including social capital, family support, access to finance, and government support for women 

entrepreneurs, enhance confidence. The central assertion is that women entrepreneurs with high self-efficacy are 

more inclined to identify and capitalize on entrepreneurial possibilities [5, 56]. Notwithstanding the robustness of 

the sociocultural and government support available to a woman entrepreneur, the absence of an improved and 

sustained sense of self-efficacy diminishes the likelihood of entrepreneurial activities. The following hypothesis is 

developed as follows; 

H5: Self-efficacy mediates the relationship between family support and women's entrepreneurship. 

H6: Self-efficacy mediates the relationship between social capital and women's entrepreneurship. 

H7: Self-efficacy mediates the relationship between government support and women's entrepreneurship. 

 

2.4. Marital Status of Entrepreneurs 

Demographic variables are crucial in determining significant factors that influence entrepreneurial activities. The 

majority of the studies emphasised the influence of demographic factors, including gender, age, educational level, 

marital status, and prior entrepreneurial experience, on entrepreneurial behaviours Alene [19]; Amofah and 

Saladrigues [57]; Dvouletý et al. [58] and Kawai and Kazumi [59]. Peter and Munyithya [60] revealed an inverse 

correlation between married status and the entrepreneurial performance of women and asserted that unmarried 

women exhibit business performance close to men and possess diversified networks in Kenya. However, Alene [19] 

and Ayinaddis [61] identified marital status as an insignificant factor while demonstrating women entrepreneurs' 

performance in Ethiopia. Similarly, Dvouletý et al. [58] found no significant difference between married and 

unmarried women entrepreneurs regarding entrepreneurial engagement in the Czech Republic.  

This study argued that marital status varies in the relationship between influential factors and women's 

entrepreneurship in Bangladesh. It is evident from the context that married women with children bear increased 

obligations for nourishing and clothing both their children and themselves, and attending to other household 

members. This indicates that gender alone does not signify a discrepancy; however, marital status determines the 

relationship between sociocultural factors and self-efficacy toward women's entrepreneurship. 

 

2.5. Conceptual Framework 

Based on the proposed hypotheses, this study formulated the conceptual framework as presented in Figure 1. In 

the framework, women’s entrepreneurship is the dependent variable, which is directly influenced by independent 

variables such as family support, social capital, government support, and self-efficacy (H1-H4). It further shows that 
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self-efficacy is the mediator that mediates the relationship between family support, social capital, government support, 

and women’s entrepreneurship (H5-H7). Marital status is a categorical factor that creates deviations in all proposed 

relationships in this study. 

 

 
Figure 1. Conceptual framework. 

 

3. METHOD 

3.1. Data 

Based on the stratified purposive sampling technique, data were collected from major cities in Bangladesh, namely 

Dhaka, Chattogram, Sylhet, Khulna, and Barisal. Due to distance and cost considerations, the data were collected 

using both online and offline methods. Out of 297 data points, a total of 111 survey data were collected using printed 

questionnaires, while the remaining 186 data were gathered from online participants. The online survey was designed 

with a compulsory response option that prevented incomplete submissions unless all questions were answered, 

resulting in no missing data. In contrast, the physically distributed questionnaires had three instances of missing 

responses, which were omitted from the total data sample. The targeted respondents are mainly women 

entrepreneurs, especially those who operate their businesses. 

 

3.2. Measurement of Items 

The measurement items for constructs used in the research model were taken from previous studies. There are 

five constructs: family support, social capital, government support, self-efficacy, and women entrepreneurship. 

Respondents marked their responses with a five-point Likert scale ranging from 1 (strongly disagree) to 5 (strongly 

agree). Therefore, the measurement items for all constructs were adapted from prior studies. For instance, four items 

such as, 'through running my business, I have offered/created a new product/service for customers' adapted from a 

study led by Bagheri et al. [62] four items for family support such as, 'Family support has played an important role 

in my business success' and four items for government support from Chhabra et al. [63] followed by five items for 

social capital adapted from Prayitno et al. [64] and five items for self-efficacy from Chen et al. [48]. The measurement 

items were validated by performing a pilot study before proceeding with final data collection. 

 

4. RESULTS AND DISCUSSION 

4.1. Measurement Model  

Prior to developing the structural model, scholars first evaluate the measurement model to ensure data reliability 

and validity. This study assessed construct reliability and validity through Cronbach's Alpha, composite reliability 

(CR), and convergent validity (average variance extracted-AVE). Table 1 presents the construct reliability and 

validity for both marital status-specific and complete samples. The Cronbach's Alpha and CR values for all variables 

exceeded the recommended threshold of 0.7 [65] for the complete, married entrepreneurs, and unmarried 

entrepreneurs. The AVE values were higher than the suggested threshold of 0.5 across all constructs for the complete 
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sample, married, and unmarried entrepreneurs. Overall, the results indicate good construct reliability and convergent 

validity of the constructs for the complete dataset as well as for married and unmarried entrepreneurs. 

 

Table 1. Construct reliability and convergent validity. 

Items 
Complete Married Unmarried 

VIF 
α CR AVE α CR AVE α CR AVE 

FS 0.808 0.841 0.576 0.822 0.865 0.618 0.795 0.812 0.532 1.112 
SC 0.893 0.922 0.703 0.880 0.913 0.681 0.902 0.928 0.721 1.686 
GS 0.839 0.890 0.670 0.835 0.885 0.659 0.843 0.894 0.679 1.059 
SE 0.806 0.866 0.566 0.783 0.853 0.543 0.826 0.878 0.590 1.507 
WE 0.884 0.841 0.743 0.902 0.932 0.773 0.866 0.908 0.713 1.719 

 

Meanwhile, discriminant validity was examined through cross-loadings as well as the HTMT ratio. The results 

indicate that the factor loadings of the underlying construct's items were higher than those of the other construct's 

items in each sample (see Appendix 1), thus confirming discriminant validity. Further, the HTMT ratio for each 

construct was lower than the suggested threshold value of 0.85, thus establishing the discriminant validity of the 

constructs for all sets of samples (refer to Table 2). Further, this study measured the goodness of fit (GoF) for the 

overall hypothesized model using the formula (Equation 1) suggested by Tenenhaus et al. [66]. The GoF value is 

calculated as 0.30 for the complete, 0.24 for the married, and 0.31 for the unmarried entrepreneurs (Table 3), 

suggesting the fitness of the model by attaining more than the global criterion of 0.30 Henseler et al. [67] and 

Wetzels et al. [68]except for married entrepreneurs.  

𝐺𝑜𝐹 =  √𝐴𝑣𝑒𝑟𝑎𝑔𝑒 𝑜𝑓 𝑎𝑙𝑙 𝐴𝑉𝐸 𝑣𝑎𝑙𝑢𝑒𝑠 ∗ 𝐴𝑣𝑒𝑟𝑎𝑔𝑒 𝑅2    (1) 

 

Table 2. HTMT ratios. 

Constructs FS GS SC SE VIF  

FS 
     

C
o
m

p
lete 

GS 0.113 
    

SC 0.315 0.194 
   

SE 0.344 0.440 0.551 
  

WE 0.247 0.234 0.678 0.586 
 

FS      M
arried

 

GS 0.133     
SC 0.325 0.137    
SE 0.356 0.443 0.558   
WE 0.257 0.189 0.550 0.574  
FS      U

n
m

arried
 

GS 0.120     
SC 0.309 0.246    
SE 0.338 0.444 0.545   
WE 0.246 0.289 0.813 0.602  

 

4.2. Structural Model 

Before proceeding to the structural model (Figure 2), the multicollinearity issue was examined through the 

Variance Inflation Factor (VIF). The results in Table 1 show that the VIF value is less than or equal to five, indicating 

no multicollinearity issues in the model [65]. The current study indicates that there are no significant 

multicollinearity issues in the data, as all VIF values for the constructs are below 5. The R2 values range from 0.369 

to 0.524 for the dependent variables across different samples, including complete, married, and unmarried data 

samples. These R2 values can be considered modest across the samples [69]. Using the Q2 for the dependent variables, 

this study examined the predictive relevance. The Q2 values ranged from 0.225 to 0.518, which are regarded as 

indicating modest predictive power across all data sets. 
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Table 3. Goodness of fit, R2, and Q2 values. 

Data sample 

GoF 

R2 Q2 

SE WE SE WE 

Complete 0.30 0.379 0.438 0.355 0.371 
Married 0.24 0.390 0.335 0.325 0.225 
Unmarried 0.31 0.379 0.580 0.316 0.518 

 

Henceforth, the proposed hypotheses are examined, and the results are displayed in Table 4. According to the 

results, H2 refers to the relationship between social capital (SC) and women's entrepreneurship (WE), and H4 refers 

to the link between self-efficacy (SE) and women's entrepreneurship, which unveiled a significant and positive path. 

In the meantime, both H1: the effect of family support (FS) on women's entrepreneurship and H3: the link between 

government support (GS) and women's entrepreneurship (WE) exhibit an insignificant path in all sets of datasets. 

H5: the mediating effect of self-efficacy on the effect of family support on women's entrepreneurship unveiled a 

significant and positive full mediation path (β=0.066; t=3.471; p=0.001) in both complete and unmarried 

entrepreneurs' sample (β=0.062; t=2.649; p=0.008), while it was insignificant (β=0.069; t=1.799; p=0.072) for 

married entrepreneurs' sample. Meanwhile, H6: the mediation effect of self-efficacy between social capital and 

women's entrepreneurship uncovered a significant partial mediation effect for both complete (β=0.10; t=2.903; 

p=.001) and married entrepreneurs' sample (β=0.231; t=2.506; p=.012), while it was insignificant (β=0.077; t=1.707; 

p=.088) for unmarried entrepreneurs. The final hypothesis (H7: mediation effect between government support and 

women's entrepreneurship) is fully mediated in all sample sets. 

 

Table 4. Hypothesized relationships. 

Complete dataset 

Hypotheses β T p Decision 

H1: FS -> WE 0.01 0.201 0.84 Not supported 

H2: SC-> WE 0.474 8.951 0.001 Supported 

H3: GS-> WE 0.012 0.216 0.829 Not supported 

H4: SE-> WE 0.277 4.928 0.001 Supported 

H5: FS->SE->WE 0.066 3.471 0.001 Supported (Full) 

H6: SC->SE->WE 0.100 2.903 0.001 Supported (Partial) 

H7: GS->SE->WE 0.079 4.099 0.004 Supported (Full) 

Married entrepreneurs 

H1a: FS -> WE 0.033 0.406 0.684 Not supported 

H2a: SC-> WE 0.322 4.213 0.001 Supported 

H3a: GS-> WE -0.005 0.058 0.954 Not supported 

H4a: SE-> WE 0.334 3.991 0.001 Supported 

H5a: FS->SE->WE 0.069 1.799 0.072 Not supported 

H6a: SC->SE->WE 0.131 2.506 0.012 Supported (Partial) 

H7a: GS->SE->WE 0.103 3.372 0.001 Supported (Full) 

Unmarried entrepreneurs 

H1b: FS -> WE -0.003 0.042 0.967 Not supported 

H2b: SC-> WE 0.615 9.059 0.001 Supported 

H3b: GS-> WE 0.024 0.342 0.733 Not supported 

H4b: SE-> WE 0.231 2.965 0.003 Supported 

H5b: FS->SE->WE 0.062 2.649 0.008 Supported (Full) 

H6b: SC->SE->WE 0.077 1.707 0.088 Not supported 

H7b: GS->SE->WE 0.063 2.428 0.015 Supported (Full) 
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Figure 2. Structural model. 

 

4.3. Multigroup Analysis 

This study considered the noteworthy variations between married and unmarried women entrepreneurs in terms 

of the effects of family support, government support, social capital, and self-efficacy on entrepreneurial activities. All 

the path differences between married and unmarried samples are insignificant except for social capital and women's 

entrepreneurship. The different path coefficients for social capital and women's entrepreneurship are significant, 

indicating that the impact of social capital on women's entrepreneurship is stronger for unmarried respondents. The 

results of multigroup analysis are displayed in Table 5. 

 

Table 5. Results of multigroup analysis. 

Hypothesis path Difference (Unmarried-married) p-value 

H1: FS -> WE -0.036 0.327 
H2: SC-> WE 0.293 0.003 
H3: GS-> WE 0.030 0.397 
H4: SE-> WE -0.103 0.816 
H5: FS->SE->WE -0.007 0.557 
H6: SC->SE->WE -0.054 0.790 
H7: GS->SE->WE -0.041 0.850 

 

The overall results indicate that social capital and self-efficacy directly influence women’s entrepreneurship, 

whereby family support and government influence on women’s entrepreneurship are fully mediated by self-efficacy. 

Thus, social capital is partially mediated by self-efficacy. However, the stimulus of social capital on entrepreneurship 

differs between married and unmarried women. 

 

4.4. Discussion 

The RBV (Resource-Based View) theory asserts that resources and capabilities are key drivers of decision-making 

in any venture, including entrepreneurial activities [22, 25]. The findings support the idea that resources such as 

social capital demonstrate women's courage to initiate any entrepreneurial activity. These systems can substantially 

improve women's capacity to initiate and expand their businesses by cultivating an atmosphere of support and 

practical aid. Social capital can facilitate partnerships and collaborative opportunities and encourage structures that 

enhance business resilience [41]. This supports the notion that social capital serves as a valuable and intangible asset 

for the growth and advancement of microenterprises [70]. The viewpoint of social capital among women 
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entrepreneurs enhances access to business knowledge, which is crucial for fostering business development and 

achievement [41, 71]. Meanwhile, this study found that self-efficacy is another significant catalyst for women's 

entrepreneurship, which supports previous studies such as Alnemer [72] and Qamariah et al. [73], who stated that 

higher levels of self-efficacy in women are associated with greater positive perceptions of their capacity for 

entrepreneurship. Regarding family support, the findings indicate an insignificant direct effect on entrepreneurship, 

which contradicts the earlier findings of Dewitt et al. [74] and Al Boinin [75] who revealed that family support 

significantly influences women's decisions to pursue entrepreneurship. Henceforth, this study found an insignificant 

effect of government support on women's entrepreneurship. This finding contradicts a past study conducted by Rakib 

et al. [76], which found that government support is a significant catalyst for women's entrepreneurship.  

Although social capital has a significant direct impact on entrepreneurial activities, self-efficacy intervenes in this 

relationship. The findings indicate that self-efficacy improves through the availability of social capital, which leads to 

entrepreneurial endeavors. Subsequently, the relationship between family support and entrepreneurial endeavors is 

fully mediated by self-efficacy, primarily among unmarried entrepreneurs. The findings explain that unmarried 

women perceive favorable family support, demonstrating higher self-efficacy, which encourages them to engage in 

entrepreneurial activities. Conversely, married women who experience unfavorable family support have lower self-

efficacy toward entrepreneurial endeavors. However, government support is critical in enhancing women 

entrepreneurs' self-efficacy [56]. Both married and unmarried women demonstrated higher self-efficacy through 

government support, which led them to start their own businesses. 

This study further investigated the profound effect of marital status on the association between determinants and 

women's entrepreneurship, specifically regarding the varying impacts of marital status in the context of women's 

entrepreneurship. This study unveiled the significant difference between married and unmarried women in terms of 

social capital. The findings showed that the impact of social capital is stronger for unmarried women than for married 

women. Usually, married women face several barriers in decision-making within a patriarchal society, such as 

obligations to their spouse's family, caring for children, and social stigma that hinder their decision to start their own 

business [77, 78]. Social variables significantly influence the development of women's self-efficacy, and the lack of 

social support can severely impede their entrepreneurial aspirations. In a developing nation such as Bangladesh, 

societal attitudes may significantly influence women's self-efficacy due to existing gender stereotypes. Married 

women are perceived as superior homemakers rather than entrepreneurs attempting to establish their own businesses. 

They experience challenges in achieving work-life balance due to insufficient family support, resulting in ambiguity 

regarding their familial responsibilities and professional obligations [77]. On the other hand, unmarried women are 

free from spouse and family obligations, which facilitates their entrepreneurial decisions comparatively. This is also 

supported by the finding of family and social support, whereby the relationship was significant for unmarried women, 

while insignificant for married women. This can be explained by the fact that unmarried women receive the additional 

privilege of living with their parents, which comparatively supports the realm of children's welfare. 

 

5. IMPLICATIONS 

5.1. Theoretical 

This study assessed the influences of societal factors on strengthening self-efficacy toward women's 

entrepreneurship in a patriarchal setting. It reinforces the notion of RBV theory that particular social factors, 

especially social capital, directly and indirectly influence women's entrepreneurship, while family support and 

government support indirectly influence women's entrepreneurship. This study demonstrated that resources 

themselves cannot directly influence women's entrepreneurship. Socially supported environments that foster 

sociocultural resources improve confidence and drive entrepreneurial endeavors. This study enhances the women's 

entrepreneurial literature by underscoring the necessity of further examining the marital status of women 

entrepreneurs in influencing their entrepreneurial endeavors through sociocultural resources in a patriarchal 
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environment and stresses the significance of integrating these insights into theoretical models that analyze women's 

entrepreneurship in developing countries. Government support is emphasized as crucial in establishing a supportive 

and equitable environment for women entrepreneurs. Finally, this study posits the importance of individual belief and 

capabilities of utilizing external resources to engage in entrepreneurial endeavors, thus, self-efficacy is an important 

factor. 

 

5.2. Practical 

The present study offers crucial findings for women entrepreneurs and suggestions for policymakers. The 

findings indicate that women entrepreneurs necessitate psychological belief and confidence in utilizing external 

resources to initiate their businesses, which can be achieved through a socially supportive environment for women. 

The study further demonstrates social capital's significance for married and unmarried entrepreneurs, which signifies 

the recognition of such resources for entrepreneurial endeavors. They possess a diminished capacity to acquire 

substantial social capital. These findings are crucial for novice entrepreneurs as well as future women entrepreneurs. 

Access to social capital, such as networks and the exchange of experiences and expertise, may positively influence 

entrepreneurial activities. To address the issue of diminished confidence post-marriage, both local and national 

governments can intervene to harmonize the distinct responsibilities of a woman, a successful entrepreneur, a devoted 

mother, and an accountable wife. This can be achieved by integrating women's entrepreneurial aspects into the 

development of all policies and strategies, considering the influence of social, economic, legal, and administrative 

factors on women's entrepreneurship. The findings also indicate that women's motivation and confidence can 

significantly improve entrepreneurial performance. Consequently, policymakers should organize promotional 

seminars and training or establish women's entrepreneurial institutions to empower women to cultivate confidence 

and initiate business endeavors. 

 

6. CONCLUSION 

The main purpose of this study was to assess the effect of family, social, and government support on women’s 

entrepreneurship. Furthermore, it evaluated the mediating role of self-efficacy within the model, utilizing multigroup 

analysis to examine differences in relationships between married and unmarried women entrepreneurs. The findings 

confirmed that social capital functions as both a direct and indirect driver of women's entrepreneurship. Conversely, 

family support and government support demonstrate significant indirect effects, with variations observed across 

marital status groups.  

Multigroup analysis indicates that unmarried women entrepreneurs experience a stronger influence of social 

capital compared to their married counterparts. 

 

6.1. Limitations and Future Research Directions 

Every study has its limits, and this study is no exception. The primary limitation pertains to the sampling, 

conducted in six major cities; nevertheless, future researchers may extend it to a national scale to achieve more 

complete results, taking into account geological and cultural disparities.  

Further, future scholars may connect the present study with countries that share common cultural practices 

through a comparative analysis. Additionally, this study recommends a mixed-method approach for future research, 

specifically articulating important factors by performing a qualitative study, then verifying crucial factors using a 

quantitative study. It is recommended that more variables be incorporated in future research to gain a more 

comprehensive understanding of the notion of women's entrepreneurship.  

Finally, further studies can include moderating the effect of religion as well as education, which may strengthen 

or lessen the association between these parameters and women's entrepreneurship. 
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