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ABSTRACT

The new millennium brings a new uncertain environment in business, besides a strong pressure in companies to
improve and establish new company strategies that allow, not only to increase its market participation and to obtain
a major level of company performance, but to survive in a market every time more globalized and competitive.
Therefore, in the current literature various researchers and academics consider Corporate Social Responsibility
(CSR) as one of the current company strategies, overall for Small and Medium Enterprises (SMEs) that adopt this
type of activities, to obtain greater performance. Therefore, the central objective of this empirical study is to analyse
and discus the existing relationship between CSR and business performance, using for that a sample of 397 SMEs.
The results obtained shown the existence of a positive and significant relationship between CSR and business
performance.
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Contribution/ Originality

This paper main contribution is an advanced understanding of the relationship between corporate social
responsibility and business performance in the context of small and medium enterprises. As evidence suggests that
research focused on investigating the relationship between corporate social responsibility and business performance is
limited.

1. INTRODUCTION

The Corporate Social Responsibility (CSR) is a topic that generates a lot controversy, more when it is analysed
and discussed in relation to Small and Medium Enterprises (SMEs), which has generated in the current literature and
interest and attention from researchers and academics (Lech, 2013). Therefore, it can be considered that CSR follows
a number of voluntary obligations both for directors and workers, as well as consumers, suppliers and society where
companies are located, such as various social, economical and environmental activities (Witkowska, 2008). Thus, the
adoption and implementation of CSR suggest a strong compromise in SMEs through the development of social
activities, like respect human rights and support to education and culture activities, also, economical activities, for
instance, to improve standard life of workers; and environmental, such as, reduction of emissions and materials
recycling (Balabanis et al., 1998).

In this sense, the CSR has generated a wide debate between researchers and academics in the current literature in
enterprise sciences and management, focusing such debate basically on the importance of CSR in companies from
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developed countries, even though also some researches and academics have analysed CSR in SMEs from countries of
emergent economies and those under development (Taiwo and Adeniran, 2014). Consequently, during the last three
decades there have been published a numerous theoretical and empirical research that analyse and discuss the existing
relationship between CSR and company performance (Griffin and Mahon, 1997; Waddock and Graves, 1997; Roman
et al., 1999; Olitzky et al., 2003; Demetriades and Auret, 2014; Taiwo and Adeniran, 2014; Oh and Park, 2015).

Additionally, there are increasingly more managers, researchers and academics that are interested in identifying
both main benefits such as costs generated by the adoption and implementation of CSR activities (Taiwo and
Adeniran, 2014) as currently in various developed countries and in some countries of emergent economy and under
development, such as Mexico, there is an increase of government regulations in relation to environmental and social
areas (Taiwo and Adeniran, 2014). Similarly, Gustafson (2002) consider that various governments from several
countries in the world are raising the level of regulations in relation to business operations, and private companies are
those with more pressure to significantly improve its social, economical and environmental activities, that is to say its
CSR activities.

For that reason, many researchers and academics consider that it is quite important to increase theoretical and
empirical research in order to analyse and discuss the existing relationship between CSR and business performance,
mainly of SMEs (Fagenson, 1993; Teal and Carroll, 1999; Brenkert, 2002; Solymossy and Masters, 2002; Fassin,
2005) because a high level of percentage in studies published in the current literature are focused on the existing
relationship between CSR and big companies performance, but only few studies have orientated its analysis to SMEs’
CSR and its effects on business performance (Fagenson, 1993; Goffee and Scase, 1995; Teal and Carroll, 1999;
Brenkert, 2002; Solymossy and Masters, 2002; Moore and Spence, 2006; Perrini, 2006; Kusky and Lozano, 2007;
Mishra and Modi, 2013). Therefore, following recommendations of these authors, the main contribution of this
empirical research is the analysis and discussion of CSR in SMEs and its possible relationship with business
performance.

2. LITERATURE REVIEW

Corporate Social Responsibility (RSE) has been recognized in the current literature of business and management
sciences, as one of the main constructs that in a coherent manner supports and strengthens the existing relationship
between company and society (Oh and Park, 2015). As a prove of that is that the Organization for Economic Co-
operation and Development (OECD) does not only established since mid seventies as a guideline about CSR for
multinational companies (OECD, 1976) but also carried out a global convention against bribery, by mid nineties
(OECD, 1997). Besides, OECD created an experts group to analyse the behaviour of companies’ responsibility, from
2011 to 2014, however results from this are pending.

However, CSR has been analysed and discussed since half century ago, beginning with the research of Bowen
(1953) who came to the conclusion that responsibility of entrepreneurs is actually the establishment of policies and
decision making that improve conditions of workers life. Later, McGuire (1963) considered that social responsibility
includes not only some legal and economic obligations for workers, but social responsibility include the community
where the company is located. Moreover, Friedman (1970) argue that social responsibility is not only the appropriate
use of resources but the acquisition of a greater margin of profits but it includes that the company follows the current
government regulations and social rules.

On the other hand, Moskowitz (1972) was the first to affirm that the social responsibility that some companies
have can provide these with better results in business performance than those obtained from conventional companies.
At the same time, Fitch (1976) concluded that companies could achieve better social responsibility if they identify
and resolve their main social issues closely related to the company, and if managers can make profits gaining as an
incentive for workers. Moreover, Carroll (1979) constructed a theoretical framework about social responsibility that
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should be considered by companies operations, such as, economical, legal, ethical and discretional responsibility, in
order to achieve CSR attributes.

Similarly, Grossman and Sharpe (1986) analysed the relationship between social responsibility and financial
performance using for that several portfolios of its marginal results in stock exchange in New York for a specific
period. Also, Diltz (1995) came to the conclusion that ethical responsibility of businesses allow to obtain a better
level of business performance, for which investors should improve these aspects in order to obtain better social
responsibility. Further, Teoh et al. (1999) analysed the effects of boycott in companies operating in South Africa and
concluded that sanctions made by companies have serious implications and social and moral responsibility.

Equally, Anderson and Cavanagh (2000) showed the importance that companies have to the current society, and
considered that those have great social responsibility and that it is necessary to implement it without external
pressures in the organization. Porter and Kramer (2006) define that social responsibility in companies can be
considered as an excellent opportunity to achieve better results in companies; therefore companies have to adopt and
implement all those activities that allow these to improve its social responsibility. Moreover, Bernstein (2010) defined
that companies need to align its interests on social responsibility, which will allow them to construct long-term
relationships with its clients to add a more social aspect in its products.

On the other hand, in the literature of enterprise sciences and management it is possible to find two different
perspectives in the existing relationship between CSR and business performance (Vance, 1975; Cochran and Wood,
1984; Aupperle et al., 1985; Waddock and Graves, 1997; Wright and Ferris, 1997; Welch and Wazzan, 1999;
McWilliams and Siegel, 2001). One of the first perspectives is the research that analysed the impact on financial
performance when companies carried out CSR activities in a responsible and irresponsible manner. For instance,
Wright and Ferris (1997) identified a negative relationship between both constructs, but Welch and Wazzan (1999)
obtained no significant results between these two constructs, and McWilliams and Siegel (2001) did not find
significant results between CSR and financial performance in the short term.

The second perspective is about the results presenting an analysis of the relationship between CSR and various
measurements of business performance in the long term. Thus, research that explored such relationship between CSR
and business performance measured it through some accounts and recognized different results, such as Vance (1975)
identified a positive relationship between CSR and business performance. Alexander and Buchrolz (1978) analysed
CSR and market performance but without significant results; Cochran and Wood (1984) found positive and
significant results between CSR and accounting performance; but Aupperle et al. (1985) did not found a significant
relationship between CSR and return of investment; whereas Waddock and Graves (1997) found a positive and
significant relationship between CSR and business performance measured through the return of investment but
Freeman et al. (1999) examined a relationship not significant between constructs.

In this sense, in the current literature there are three types of results derived from the existing relationship
between CSR and business performance: a) negatives, b) insignificant and c) positive. Researchers and academics
that found a negative relationship between CSR and business performance, have argued that implementation costs of
CSR are too high compared with the results obtained (Oh and Park, 2015). Among these investigations that found this
type of results were those from Vance (1975); Balabanis et al. (1998); Moore (2001); Brammer et al. (2005) and
Lopez et al. (2007). At the same time, the authors that found non significant results argued that there is no
relationship among CSR and business performance, the more illustrative results were from the studies of Aupperle et
al. (1985); Griffin and Mahon (1997); McWilliams and Siegel (2000); Halme and Niskanen (2001); Curran and
Moran (2007) and Garcia-Castro et al. (2010) who concluded that it is no clear if there is an existing relationship
between CSR and business performance.

On the contrary, there is a higher percentage of published research in the literature, where researchers and
academics define that the adoption of CSR activities carried out by companies allow these to increase its level of
performance. Some of the most representative investigations with this perspective are those from Cochran and Wood
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(1984); Waddock and Graves (1997); Hart and Ahuja (1996); Frooman (1997); Waddock and Graves (1997); Roman
et al. (1999); Greening and Turban (2000); Hillman and Keim (2001); King and Lenox (2001); Ruf et al. (2001);
Konar and Cohen (2001); Olitzky et al. (2003); Margolis and Walsh (2003); Annandale et al. (2004); Clarkson et al.
(2004); Filbeck and Gorman (2004); Peterson (2004); Salama (2005); Schnietz and Epstein (2005); Chand (2006);
Branco and Rodriguez (2008); Brammer et al. (2007); Hill et al. (2007); Callan and Thomas (2009); Jang and Choi
(2010); Weber et al. (2010); Mishra and Suar (2010); and Doh et al. (2010).

However, a high percentage of studies, which have found a significant and positive relationship between CSR
and business performance, have been orientated to large firms and only a reduced number of studies have been
focused on the analysis and discussion of these two constructs in SMEs contexts (Thompson and Smith, 1991;
Vyakarnam et al., 1997; Spence, 1999; Spence et al., 2000; Spence and Lozano, 2000; Tilley, 2000; Spence and
Rutherfoord, 2003; Spence and Schmidpeter, 2003; Spence et al., 2003; Grayson, 2004) and it is even more reduced
the percentage of published work in the current literature that have analysed CSR and business performance in SMEs
in countries of emergent economy, such as Mexico (Raynard and Forstater, 2002; Sustainability, 2002; Centre for
Social Markets, 2003; Luken and Stares, 2005).

Moreover, there is theoretical and empirical evidence in the literature on management and enterprises sciences
that show the existence of a significant and positive relationship between CSR and business performance in SMEs
(Roman et al., 1999; Perrini, 2006; Hull and Rothenberg, 2008; Margolis and Elfenbein, 2008; Doh et al., 2010;
Peloza and Shang, 2011; Mishra and Modi, 2013) but it is not enough to assure the existence of a relationship
between CSR and business performance, therefore it is necessary to increase the research made about these variables
in SMEs. In consequence, considering the previous information it is possible to formulate the following hypothesis:
H,: The greater level of CSR, the greater level of business performance

3. METHODOLOGY

The theoretical framework, used in this empirical research to give an answer to this hypothesis, was based on the
directory of enterprises information system, which registered 7,662 companies in June 2009. Only companies with a
range from 5 to 250 employees were selected from the directory having a total of 1,342 SMEs. However, 400 SMEs
was the sample size and it was obtained through random sampling with 95% confidence level and +4.5% level of
error. Surveys were applied to managers in those SMEs through a personal interview, during the months of April and
June 2010, having as a result 397 validated surveys and a response rate of 99%.

At the same time, CSR was measured with three factors: the social factor was measured with 15 items, the
environmental factor through 7 items and the economical factor with 9 items, these were adapted from the European
Union (2001); Bloom and Gundlach (2001); Bigné et al. (2005) and Alvarado and Schlesinger (2008). Instead,
business performance was measure with the scaled created by Quinn and Rohrbaugh (1983) measured with 12 items.
Additionally, all items from the four scales used were measured with a 5 items Likert scale, where 1 = totally disagree
and 5 = totally agree, as limits.

Confirmatory Composite Reliability Index (CFI) defined by Bagozzi and Yi (1988). Both values of the scales
satisfied the minimum value of 0.7 for alpha Cronbach and CFI as they provide sufficient evidence of reliability and
justify internal validity of the two scales (Nunnally and Bernstein, 1994; Hair et al., 1995).

At the same time, a Confirmatory Factor Analysis (CFA) was applied using the software EQS 6.1 in order to
verify the validity of the four scales (Bentler, 2005; Brown, 2006; Byrne, 2006) using Cronbach alpha and the
Composite Reliability Index (CRI) to measure its reliability (Bagozzi and Yi, 1988) and the Extracted Variance Index
(EVI) to measure its validity. Table 1 shows with greater detail the adjustment indexes (S-BX? = 263.723; df = 101; p
= 0.000; NFI = 0.830; NNFI = 0.836; CFI = 0.862; RMSEA = 0.074), as well as the standardized value from all
factors, which are higher than 0.6 as suggested (Bagozzi and Yi, 1988). Also, the Cronbach alpha and CFA values,
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which are higher than 0.7 as suggested by Fornell and Larcker (1981) showing with that an existence of reliability
and validity in the scales used (Nunnally and Bernstein, 1994; Hair et al., 1995).

Table-1. Internal consistency and convergent validity from the CSR theoretical model

Variable Indicator Factpr Robust LlRni CRI EVI
Loading t-value Alpha
RSS11 0.679*** 1.000?
RSS12 0.754*** 13.927
Social Responsibility RSS13 0.820*** 11.920 0.890 0.893 | 0.628
RSS14 0.889*** 12.932
RSS15 0.804*** 10.407
RSA3 0.700*** 1.000?
. RSA4 0.753*** 10.114
E“V'm”r_‘;‘?r{a' RSA5 | 0.819°** | 11.061 0.886 | 0.890 | 0.620
esponsibitty RSA6 | 0.861%* | 11.284
RSA7 0.795*** 11.520
RSE6 0.672*** 1.000?
Economic RSE7 0.686*** 7.175
Responsibility RSE8 0.780*** 11.236 Biesn s | Wty
RSE9 0.848*** 9.238
REN1 0.737*** 1.000?
REN2 0.737*** 11.669
REN3 0.699*** 12.978
REN4 0.706*** 11.772
Performance EEH: 8:%8*** gggé 0.912 0.916 | 0.521
RSE7 0.769*** 11.294
RSE8 0.700*** 9.145
RSES8 0.719*** 11.089
RSE10 0.700*** 10.360
S-BX* (df = 246) = 665.245; p < 0.000; NFI = 0.782; NNFI = 0.831; CFl = 0.894; RMSEA =
0.066

a = Parameters fixed to this value in the identification process

***=p <001

Likewise, two tests were carried out to measure discriminant validity. The first was the test of the confidence
interval (Anderson and Gerbing, 1988) which is represented in the values below the diagonal, see table 2. The second
is test of extracted variance (Fornell and Larcker, 1981) that is presented above the diagonal in the same table. The
results from both tests allow concluding that there is sufficient empirical evidence showing discriminant validity in
the four scales presented in this investigation.

Table-2. Discriminant validity of the CSR theoretical model

Variables Social Environmental Economic Performance
Social 0.628 0.102 0.090 0.036
Environmental 0.259 - 0.379 0.620 0.039 0.027
Economic 0.240 — 0.360 0.146 — 0.250 0.563 0.055
Performance 0.156 — 0.224 0.131 — 0.199 0.192 — 0.276 0.521

The diagonal represents the Extracted Variance Index (EVI) while above diagonal the variance part is shown.
Below diagonal is the correlation estimation of factors with a confidence interval of 95%.
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4. RESULTS

A structural equations model was used in order to respond the formulated hypothesis in this empirical study,
mainly using the software EQS 6.1 (Bentler, 2005; Brown, 2006; Byrne, 2006) obtaining adequate adjustment
indexes and an standardized coefficient of 0.491, which indicates the acceptance of this formulated hypothesis.
Therefore, it is possible to effectively conclude that the adoption of CSR activities can generate a greater level of
business performance in SMEs. Table 3 demonstrates with greater detail these results obtained.

Table-3. Results from the structural equations model

. . . Standardized Robust
Hypothesis Structural Relationship Coefficient t-value
H1: The greater level of CSR,
the greater level of business | CSR —  Performance 0.491*** 13.944
performance
S-BX? (df = 245) = 626.480; p < 0.000; NFI = 0.795; NNFI = 0.845; CFI = 0.863; RMSEA =
0.063
*x = P < 0.01

5. CONCLUSIONS AND DISCUSSION

According to the results obtained in this empirical investigation, it is possible to conclude two main aspects.
First, it is possible to conclude that the social, environmental and economic dimensions are good predictors of social
responsibility in enterprises, for that reason if organizations want to adopt and implement activities of social
responsibility, then not only should act on benefit of its workers, employees, clients, suppliers and society in general,
but also on those activities that take care of the environment surrounding SMEs and its location. Additionally, these
should develop economical initiatives to allow quality improvements in terms of workers life and population in which
these SMEs are situated.

Second, it is also possible to conclude from this investigation that a greater level of CSR adoption and
implementation allow higher levels of business performance. Therefore, because the main goal, of a high percentage
of businesses, is to obtain profit margins from investments, then if enterprises, especially SMEs, want achieve this
goal and basic objective, these should implement all activities that allow higher levels of social responsibility; mainly
because it is social responsibility which significantly and positively impacts business performance.

Moreover, these results have a number of implications for both managers and SMEs itself. Thus, if SMEs
managers want to significantly improve its business performance, then it will be necessary to incorporate CSR not
only as an elemental strategy in their organizations, but as part of its daily activities of the company, because this type
of activities allow both products and services to acquire a better image. Correspondingly, SMEs will have a better
image to clients and suppliers, as well as to its current and potential consumers, and in general to its community in
which these are located.

In this sense, SMEs managers will have to perform a series of social activities to support the society from the
towns in which these are settled, through the support of cultural and religious activities, directly being involved in
such activities and donating products and services in kind. All these social activities allow SMEs to respond to
society in which these are immersed; this can be recognized by the society preference of its products and/or services
above competitors. This generates a significant increment of products sales and services, which will significantly
allow improving the level of business performance in SMEs.

At the same time, managers should implement a number of activities aimed at improving the environment of the
town or community in which it is located, since this type of activities are widely valued by society as a whole.
Therefore, managers will need to optimize the use of raw materials that require for its production process, to acquire
those raw materials that are more environmentally friendly, to recycle both industrial waste and sewage generated to
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the extent of their economic possibilities, and to support activities that society make to care environment, since this
could lead to generate not only the recognition of a socially responsible business but to have greater level of
economical performance.

Finally, SMEs managers also have to adopt and implement all the economic activities that allow improving the
standard living of their workers, employees and the society in general, and to support, to the extent of its economic
and financial potential, cultural and social activities carried out in the community in which SMEs are located. Mainly
managers will have to perform a number of philanthropic activities that impact society as a whole, since it will allow
them to substantially improve corporate image, its products and services, reaching a broad social recognition as a
responsible company by the community, which will generate without a doubt higher levels of business performance.

Additionally, this investigation has a number of limitations. First, the sample size, since it includes only SMEs
having between 5 and 250 workers at the time the survey was applied, which in future this can be solved by
incorporating SMEs with less than 5 workers. A second limitation is the data collection process, because three
dimensions (social, environment, economic) were only considered for CSR, for future research it will be convenient
to incorporate other dimensions or a new scale to corroborate this investigation results.

A third limitation is that only SMEs managers operating in Aguascalientes state, Mexico, were interviewed, and
it was assumed that they have good knowledge of CSR and business performance of their organization. Thus, in
future research it would be interesting to replicate this investigation with a different sample that include suppliers,
clients and costumers in order to test their acknowledgment of CSR in SMEs. A fourth limitation can be that a high
percentage of SMEs managers consider that the information requested was confidential, then the results obtained will
not necessarily represent reality from SMEs in terms of its CSR and business performance.

REFERENCES

Alexander, G.J. and A. Buchrolz, 1978. Corporate social responsibility and stock market performance. Academy of Management
Journal, 103(3): 479-486.

Alvarado, H. and M. Schlesinger, 2008. Dimensionalidad de la responsabilidad social empresarial percibida y sus efectos sobre la
imagen y la reputacion: Una aproximacion desde el modelo de Carroll. Estudios Gerenciales, 24(108): 37-59.

Anderson, J. and D. Gerbing, 1988. Structural equation modelling in practice: A review and recommended two-step approach.
Psychological Bulletin, 103(3): 411-423.

Anderson, S. and J. Cavanagh, 2000. Top 2000: The rise of global corporate power. Washington, DC: Report for the Institute of
Policy Studies.

Annandale, D., A.M. Saunders and G. Bouma, 2004. The impact of voluntary environmental protection instruments on company
environmental performance. Business Strategy and the Environment, 13(1): 1-12.

Aupperle, K.E., A.B. Carroll and J.D. Hatfield, 1985. An empirical examination of the relationship between corporate social
responsibility and profitability. Academy of Management Journal, 28(2): 446-463.

Bagozzi, R.P. and Y. Yi, 1988. On the evaluation of structural equation models. Journal of the Academy of Marketing Science,
16(1): 74-94.

Balabanis, G., H.C. Phillips and J. Lyall, 1998. Corporate social responsibility and economic performance in the top British
companies: Are they linked? European Business Review, 1(1): 1-10.

Bentler, P.M., 2005. EQS 6 structural equations program manual. Encino, CA: Multivariate Software.

Bernstein, A., 2010. The case of business in developing economies. South Africa: Penguin Books.

Bigné, E., L. Andreu and G. Sanchez, 1., 2005. Investigacion en marketing turistico: Un andlisis de las publicaciones en el periodo
1995-2003. XV Jornadas Hispano-Lusas de Gestion Cientifica, Sevilla.

Bloom, P. and G. Gundlach, 2001. Handbook of marketing and society. Thousand Oaks, CA: Sage Publications.

Bowen, H.R., 1953. Social responsibility of the businessman. New York: Harper.

574
© 2016 AESS Publications. All Rights Reserved.



International Journal of Asian Social Science, 2016, 6(10): 568-579

Brammer, S., C. Brooks and S. Pavelin, 2005. Corporate social performance and stock returns. Financial Management, 35(3): 97-
116.

Brammer, S., A. Milington and B. Rayton, 2007. The contribution of corporate social responsibility to organizational commitment.
International Journal of Human Resource Management, 18(10): 1701-17109.

Branco, M. and L. Rodriguez, 2008. Corporate social responsibility and resource-based perspectives. Journal of Business Ethics,
69(2): 21-33.

Brenkert, G., 2002. Entrepreneurship, ethics, and the good society. Society for Business Ethics, 3: 5-43.

Brown, T., 2006. Confirmatory factor analysis for applied research. New York: The Guilford Press.

Byrne, B.M., 2006. Structural equation modelling with EQS, basic concepts, applications, and programming. 2nd Edn., London:
LEA Publishers.

Callan, S.J. and J.M. Thomas, 2009. Corporate financial performance and corporate social performance: An update and
reinvestigation. Corporate Social Responsibility and Environmental Management, 16(2): 61-78.

Carroll, A.B., 1979. A three-dimensional conceptual model of corporate social performance. Academy of Management Review,
4(4): 479-505.

Centre for Social Markets, 2003. Corporate responsibility and SMEs. Third Annual Conference on Corporate Citizenship: Focus
on SMEs. Kolkata, India.

Chand, A., 2006. The relationship between corporate social performance and corporate financial performance: Industry type as a
boundary condition. Business Review, 5(1): 240-246.

Clarkson, P.M., Y. Li and G.D. Richardson, 2004. The market valuation of environmental capital expenditures by pulp and paper
companies. Accounting Review, 79(2): 329-353.

Cochran, P.L. and R.A. Wood, 1984. Corporate social responsibility and financial performance. Academy of Management Journal,
27(1): 42-56.

Curran, M.M. and D. Moran, 2007. Impact of the FTSE4 global index on the firm price: An event study. Journal of Environmental
Management, 82(4): 529-537.

Demetriades, K. and C.J. Auret, 2014. Corporate social responsibility and firm performance in South Africa. International Journal
of Business Management, 45(1): 7-17.

Diltz, J.D., 1995. The private cost of social responsible investing. Applied Financial Economics, 5(1): 69-77.

Doh, J.P., S.D. Howton, S.W. Howton and D.S. Siegel, 2010. Does the market respond to an endorsement of social responsibility?
The role of institutions, information, and legitimacy. Journal of Management, 36(6): 1461-1485.

European Union, 2001. Libro verde, promuovere un quadro Europeo per la responsabilita sociale delle imprese. Bruselas: Green
Paper.

Fagenson, E., 1993. Personal value systems of men and women entrepreneurs versus managers. Journal of Business Venturing,
8(5): 409-430.

Fassin, Y., 2005. The reasons behind non-ethical behavior in business and entrepreneurship. Journal of Business Ethics, 60(3):
265-279.

Filbeck, G. and R.F. Gorman, 2004. The relationship between the environmental and financial performance of public utilities.
Environmental and Resource Economics, 29(2): 137-157.

Fitch, H.G., 1976. Achieving corporate social responsibility. Academy of Management Review, 1(1): 38-46.

Fornell, C. and D. Larcker, 1981. Evaluating structural equation models with unobservable variables and measurement error.
Journal of Marketing Research, 18(1): 39-50.

Freeman, R.E., J.S. Harrison and A.C. Wicks, 1999. Managing for stakeholder: Survival, reputations and success. Business and
Society, 36(1): 5-31.

Friedman, M., 1970. The social responsibility of business is to increase its profits. New York Time Magazine, 13(Sep): 32-33.

Frooman, J., 1997. Socially irresponsible and illegal behaviour and shareholder wealth. Business and Society, 36(3): 221-249.

575
© 2016 AESS Publications. All Rights Reserved.



International Journal of Asian Social Science, 2016, 6(10): 568-579

Garcia-Castro, R., M.A. Arino and M.A. Canela, 2010. Does social performance really lead to financial performance? Accounting
for endogeneity. Journal of Business Ethics, 92(1): 107-126.

Goffee, R. and R. Scase, 1995. Corporate realities: The dynamics of large and small organizations. London: International Thomson
Business Press.

Grayson, D., 2004. How CRS contribute to the competitiveness of Europe in a more sustainable world. Netherlands: The World
Bank Institute and the CRS Resource Centre.

Greening, D.W. and D.B. Turban, 2000. Corporate social performance as a competitive advantage in attracting a quality
workforce. Business & Society, 39(3): 1-14.

Griffin, J.J. and J.F. Mahon, 1997. The corporate social performance and corporate financial performance debate: Twenty-five
years of incomparable research. Business and Society, 36(1): 5-31.

Grossman, B.R. and W.F. Sharpe, 1986. Financial implications of South African investment. Financial Analysts Journal, 42(4):
15-29.

Gustafson, J.G., 2002. Corporate social responsibility: Are you giving back or just giving away? , New York: Learning Matters.

Hair, J.F., R.E. Anderson, R.L. Tatham and W.C. Black, 1995. Multivariate data analysis with readings. Upper Saddle River, NJ:
Prentice-Hall.

Halme, M. and J. Niskanen, 2001. Does corporate environmental protection increase or decrease shareholder value? The case of
environmental investments. Business Strategy and the Environment, 10(4): 200-214.

Hart, S.L. and G. Ahuja, 1996. Does it pay to be green? An empirical examination of the relationship between emission reduction
and firm performance. Business Strategy and the Environment, 5(1): 30-37.

Hill, R.P., T. Ainscought, T. Shank and D. Manllang, 2007. Corporate social responsibility and socially responsible investing: A
global perspective. Journal of Business Ethics, 70(1): 165-174.

Hillman, AJ. and G.D. Keim, 2001. Shareholder value, stakeholder management, and social issue: What’s the bottom line?
Strategic Management Journal, 22(2): 125-139.

Hull, C.E. and S. Rothenberg, 2008. Firm performance: The interactions of corporate social performance with innovation and
industry differentiation. Strategic Management Journal, 29(7): 781-789.

Jang, J. and H. Choi, 2010. The relation between corporate social responsibility and financial performance. Korean Journal of
Business Administration, 23(2): 633-648.

King, A.A. and M.J. Lenox, 2001. Does it really pay to be green? Journal of Industrial Ecology, 5(1): 105-116.

Konar, S. and M.A. Cohen, 2001. Does the market value environmental performance? Review of Economics and Statistics, 83(2):
281-289.

Kusky, S.M. and J.M. Lozano, 2007. Corporate responsibility in small and medium-sized enterprises SME social performance: A
four-cell typology of key drivers and barriers on social issues and their implications for stakeholder theory. Corporate
Governance, 7(4): 502-515.

Lech, A., 2013. Corporate social responsibility and financial performance. Theoretical and empirical aspects. VERSITA Journal,
1(1): 49-61.

Lopez, M.V., A. Garcia and L. Rodriguez, 2007. Sustainable development and corporate performance: A study based on the Down
Jones sustainability index. Journal of Business Ethics, 75(3): 285-300.

Luken, R. and R. Stares, 2005. Small business responsibility in developing countries: A threat or an opportunity. Business Strategy
and the Environment, 14(1): 38-53.

Margolis, J.D. and H.A. Elfenbein, 2008. Do well by doing good? Don’t count on it. Harvard Business Review, 86(1): 19-20.

Margolis, J.D. and J.P. Walsh, 2003. Misery loves companies: Rethinking social initiatives by business. Administrative Science
Quarterly, 48(2): 268-305.

McGuire, J.W., 1963. Business and society. New York: McGraw-Hill.

McWilliams, A. and D. Siegel, 2000. Corporate social responsibility and financial performance: Correlation or misspecification.
Strategic Management Journal, 21(5): 603-609.

576
© 2016 AESS Publications. All Rights Reserved.



International Journal of Asian Social Science, 2016, 6(10): 568-579

McWilliams, A. and D. Siegel, 2001. Corporate social responsibility and financial performance: Correlation or misspecification?
Strategic Management Journal, 21(5): 603-660.

Mishra, S. and S.B. Modi, 2013. Positive and negative corporate social responsibility, financial leverage, and idiosyncratic risk.
Journal of Business Ethics, 117(2): 431-448.

Mishra, S. and D. Suar, 2010. Does corporate social responsibility influence firm performance of Indian companies? Journal of
Business Ethics, 95(1): 1-12.

Moore, G. and L. Spence, 2006. Editorial: Responsibility and small business. Journal of Business Ethics, 67(3): 219-226.

Moore, G.M., 2001. Corporate social and financial performance: An investigation in the UK supermarket industry. Journal of
Business Ethics, 34(3): 299-315.

Moskowitz, M.R., 1972. Choosing socially responsible stocks. Business and Society Review, 1(1): 71-75.

Nunnally, J.C. and I.H. Bernstein, 1994. Psychometric theory. 3rd Edn., New York: McGraw-Hill.

OECD, 1976. Guidelines for multinational enterprises. Ginebra: OECD.

OECD, 1997. Anti-bribery convention. Ginebra: OECD.

Oh, W. and S. Park, 2015. The relationship between corporate social responsibility and corporate financial performance in Korea.
Emerging Markets Finance & Trade, 51(1): 85-94.

Olitzky, M., F.L. Schmidt and S.L. Rynes, 2003. Corporate social and financial performance: A meta-analysis. Organization
Studies, 24(3): 403-441.

Peloza, J. and J. Shang, 2011. How can corporate social responsibility activities create value for stakeholders? A systematic
review. Journal of the Academy of Marketing Science, 39(1): 117-135.

Perrini, F., 2006. SMEs and CRS theory: Evidence and implications from an Italian perspective. Journal of Business Ethics, 67 (3):
305-316.

Peterson, D.K., 2004. The relationship between perceptions of corporate citizenship and organizational commitment. Business and
Society, 43(3): 296-319.

Porter, M.E. and M.R. Kramer, 2006. Strategy and society: The link between competitive advantage and corporate social
responsibility. Harvard Business Review, 84(12): 78-92.

Quinn, R.E. and J. Rohrbaugh, 1983. A spatial model of effectiveness criteria: Toward a competing values approach to
organizational analysis. Management Science, 29(3): 363-377.

Raynard, P. and M. Forstater, 2002. Corporate social responsibility: Implications for small and medium enterprises in developing
countries. Vienna, Austria: United Nations Industrial Development Organization.

Roman, R.M., S. Hayibor and B.R. Agle, 1999. The relationship between social and financial performance. Business and Society,
38(1): 109-125.

Ruf, B., K. Muralidhar, R.M. Brown, J.J. Janney and K. Paul, 2001. An empirical investigation of the relationship between change
in corporate social performance and financial performance: A stakeholder theory perspective. Journal of Business Ethics,
32(2): 143-156.

Salama, A., 2005. A note of the impact of environmental performance on financial performance. Structural Change and Economic
Dynamics, 16(3): 413-421.

Schnietz, K.E. and M.J. Epstein, 2005. Exploring the financial value of reputation for corporate social responsibility during a
crisis. Corporate Reputation Review, 7(4): 327-345.

Solymossy, E. and J. Masters, 2002. Ethics through an entrepreneurial lens: Theory and observation. Journal of Business Ethics,
38(3): 227-240.

Spence, L.J., 1999. Does size matter? The state of the art in small business ethics. Business Ethics: A European Review, 8(3): 163-
174.

Spence, L.J., R. Jeurissen and R. Rutherfoord, 2000. Small business and the environment in the UK and the Netherlands: Toward
stakeholder corporation. Business Ethics Quarterly, 10(4): 945-965.

577
© 2016 AESS Publications. All Rights Reserved.



International Journal of Asian Social Science, 2016, 6(10): 568-579

Spence, L.J. and J.F. Lozano, 2000. Communicating about ethics with small firms: Experiences form the UK and Spain. Journal of
Business Ethics, 27(1): 43-53.

Spence, L.J. and R. Rutherfoord, 2003. Small business and empirical perspectives in business ethics: Editorial. Journal of Business
Ethics, 47(1): 1-5.

Spence, L.J. and R. Schmidpeter, 2003. SMEs, social capital and the common good. Journal of Business Ethics, 45(1-2): 93-108.

Spence, L.J., R. Schmidpeter and A. Habisch, 2003. Assessing social capital: Small and medium sized enterprises in Germany and
the UK. Journal of Business Ethics, 47(1): 17-29.

Sustainability, 2002. Developing value: The business case for sustainability in emerging markets. UK: SustainAbility Ltd.

Taiwo, M.A. and T.R. Adeniran, 2014. Does corporate social responsibility improve and organization’s financial performance?
Evidence from Nigerian banking sector. IUP Journal of Corporate Governance, 13(4): 52-60.

Teal, E. and A. Carroll, 1999. Moral reasoning skills: Are entrepreneurs different. Journal of Business Ethics, 19(3): 229-240.

Teoh, S.H., I. Welch and C.P. Wazzan, 1999. The effect of socially activist investment policies on the financial markets: Evidence
from the South African boycott. Journal of Business, 72(1): 35-89.

Thompson, J.K. and H.L. Smith, 1991. Social responsibility and small business: Suggestions for research. Journal of Small
Business Management, 29(1): 30-44.

Tilley, F., 2000. Small firms environmental ethics: How deep do they go. Business Ethics: A European Review, 9(1): 31-41.

Vance, S., 1975. Are socially responsible firm’s good investment risks? Management Review, 64(8): 18-24.

Vyakarnam, S., A. Bailey, A. Myers and D. Burnett, 1997. Towards an understanding of ethical behaviour in small firms. Journal
of Business Ethics, 16(15): 1625-1636.

Waddock, S. and S. Graves, 1997. The corporate social performance financial link. Strategic Management Journal, 18(4): 303-319.

Weber, O., RW. Scholz and G. Michalik, 2010. Incorporating sustainability criteria into credit risk management. Business
Strategy and the Environment, 19(1): 39-50.

Welch, P. and C.P. Wazzan, 1999. The effect of socially activist: Evidence from the South Africa Boycott. Journal of Business,
72(1): 1-11.

Witkowska, J., 2008. Social responsibility of transnational corporations: Experiences of the new EU member states. Comparative
Economic Research, 11(4): 22-33.

Wright, P. and S.P. Ferris, 1997. Agency conflict and corporate strategy: The effect of divestment on corporate value. Strategic
Management Journal, 18(1): 77-83.

BIBLIOGRAPHY

Bansal, P. and L. Clelland, 2004. Talking trash legitimacy, impression management, and unsystematic risk in the context of the
natural environment. Academy of Management Journal, 56(April): 57-71.

Bentler, P.M., 1990. Comparative fit indexes in structural models. Psychological Bulletin, 107(2): 238-246.

Bentler, P.M. and D. Bonnet, 1980. Significance tests and goodness of fit in analysis of covariance structures. Psychological
Bulletin, 88(3): 588-606.

Bird, R., A.D. Hall, F. Momente and F. Reggianni, 2007. What corporate social responsibility activities are valued by the market.
Journal of Business Ethics, 76(2): 189-206.

Byrne, B.M., 1989. A primer of lisrel: Basic applications and programming for confirmatory factor analysis analytic models. New
York: Springer.

Carroll, A.B., 1994. Social issues in management research. Business and Society, 33(1): 5-25.

Chau, P., 1997. Reexamining a model for evaluating information canter success using a structural equation modelling approach.
Decision Sciences, 28(2): 309-334.

Chou, C.P., P.M. Bentler and A. Satorra, 1991. Scaled test statistics and robust standard errors for nonnormal data in covariance
structure analysis. British Journal of Mathematical and Statistical Psychology, 44(2): 347-357.

Drucker, P.F., 1984. The new meaning of corporate social responsibility. California Management Review, 26(2): 53-63.

578
© 2016 AESS Publications. All Rights Reserved.



International Journal of Asian Social Science, 2016, 6(10): 568-579

Du, S., C.B. Bhattacharya and S. Sen, 2011. Corporate social responsibility and competitive advantage: Overcoming the trust
barrier. Management Science, 57(9): 1528-1545.

Dunfee, T.W., 1991. Business ethics and extant social contracts. Business Ethics Quarterly, 1(1): 23-51.

Dunham, L., R.E. Freeman and J. Liedtka, 2006. Enhancing stakeholder practice: A particularized exploration of community.
Business Ethics Quarterly, 16(1): 23-42.

Elkington, J., 1997. Cannibals with forks: The triple bottom line of 21st century business. Oxford: Capstone Publishing Limited.

European Commission, 2002. European SMEs and social and environmental responsibility. Luxemburg: Enterprise Publications.

Freeman, R.E., 1984. Strategic management: A stakeholder perspective. Boston: Pitman.

Hasnas, J., 1998. The normative theories of business ethics: A guide for the perplexed. Business Ethics Quarterly, 8(1): 19-42.

Hatcher, L., 1994. A step-by-step approach to using the SAS system for factor analysis and structural equation modelling. Cary,
NC: SAS Institute Inc.

Heck, R.H., 1998. Factor analysis: Exploratory and confirmatory approaches. In G.A. Marcoulides, (Eds). Modern methods for
business research. Mahwah, NJ: Lawrence Erlbaum Associates.

Hu, L.T., P.M. Bentler and Y. Kano, 1992. Can test statistics in covariance structure analysis be trusted. Psychological Bulletin,
112(2): 351-362.

loannou, I. and G. Serafeim, 2010. The impact of corporate social responsibility on investment recommendations. Harvard
Business School, Working Paper. No. 11-017.

Jenkins, H., 2004a. A critique of conventional CSR theory: An SME perspective. Journal of General Management, 29(4): 37-57.

Jenkins, H., 2004b. Corporate social responsibility — engaging SMEs in the debate: Initial research findings. BRASS.

Jensen, M.C. and W.H. Meckling, 1976. Theory of the firm: Managerial behavior, agency costs and ownership structure. Journal
of Financial Economics, 3(4): 305-360.

Joreskog, K.G. and D. Sérbom, 1986. LISREL VI user's guide: Analysis of linear structural relationships by maximum likelihood,
instrumental variables, and least squares methods. Mooresville, IN: Scientific Software.

Kotler, P. and N. Lee, 2005. Corporate social responsibility: Doing the most good for your company and your cause. New Jersey:
John Wiley.

Lourenco, 1.C., M.C. Branco, J.D. Curto and T. Eugenio, 2011. How does the market value corporate sustainability performance.
Journal of Business Ethics, 108(49): 417-428.

Luo, X. and C.B. Bhattacharya, 2009. The debate over doing good: Corporate social performance, strategic marketing levers, and
firm-idiosyncratic risk. Journal of Marketing, 73(November): 198-213.

Merton, R.C., 1987. A simple model of capital market equilibrium with incomplete information. Journal of Finance, 42(July): 483-
509.

O’Brien, J.P., 2003. The capital structure implications of pursuing a strategy of innovation. Strategic Management Journal, 24(5):
415-431.

Papke-Shields, K.E., M.J. Malhotra and V. Grover, 2002. Strategic manufacturing planning systems and their linkage to planning
system success. Decision Sciences, 13(1): 1-30.

Satorra, A. and P.M. Bentler, 1988. Scaling corrections for chi square statistics in covariance structure analysis. American
Statistics Association 1988 Proceedings of the Business and Economic Sections. pp: 208-313.

Segars, A.H. and V. Grover, 1993. Re-examining perceived ease of use and usefulness: A confirmatory factor analysis. MIS
Quarterly, 17(4): 517-525.

Shin, H. and R.M. Stulz, 2000. Firm value, risk, and growth opportunities. NBER Working Paper No. 7808.

World Bank Institute, 2004. Can small be responsibility? The possibilities and challenges of corporate social responsibility among
small and medium enterprises. Washington, DC: World Bank Institute.

Views and opinions expressed in this article are the views and opinions of the authors, International Journal of Asian Social Science shall not
be responsible or answerable for any loss, damage or liability etc. caused in relation to/arising out of the use of the content.

579
© 2016 AESS Publications. All Rights Reserved.




